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GOV.UK Is the new
home for Government

iInformation and
services




GOV.UK will be a key
piece of government
owned media and will

clearly have a role In
government campaigns




Digital delivery is not the
same as GOV.UK
delivery - the whole
Internet should be our
canvas

And GDS is not a digital
marketing hub




Digital Campaign Toolkit




Most campaign
needs will be met by a
combination of links to

GOV.UK, campaign
landing pages and
social media.



http://gov.uk/
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The choice of platform
should be based on

evidence that supports
the approach




Campaign activity
Social Media
Promote existing GOV.UK page using a short URL
Campaign landing page on GOV.UK
Department pages - Inside Government

Published on partner platforms, not on GOV.UK

Dedicated campaign website not on GOV.UK
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Examples




Social Media
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Promote existing GOV.UK page
using a short URL www.gov.uk/homeownership

6 E www.gov.uk https://www.gov.uk/affordable-home-ownership-schemes/overvie

G‘i“ﬁGOV.UK BETA Settings Help Feedback

Home Housing

. Guide
r, Home ownership schemes

Related topics

Council housing

Part 1

Fartl c
T QOverview |
Oyerview Right to Buy

Housing assoclation homes

Part 2 If you live in England and can’t afford to buy a home,

Equity loans vou may be able to get some financial help throuah a More from the Housing
e o',t aon

| ownership scheme,

Part 3

Shared ownership There are 3 types of scheme:
schemes

equity loans (eg FirstBuy or HomeBuy Direct)

Part 4

NewBU shared ownership (eg HomeBuy, known as First Steps
ewouy

in London)

New Buy (for newly built homes)

To find out more about equity loans and shared
ownership schemes contact the HomeBuy agent@ In

the area you want to live,

The Welsh gqovernment @ and Scottish qovermment @

have information on affordable home ownership

schemes in Wales and Scotland.
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Campaign landing page on GOV.UK

www.gov.uk/workplacepensions i GOVUK

Automatic enrolment
into a workplace pension

!
/,q /‘,,’ Find out more

o«

Workplace pensions — what it means for you

Starting from October 2012, millions of workers will be envolled
into a workplace pension. Your employer and the government will
also pay into it - making it a hassle-free way of saving whele you
earn - and, when you retire, it will give you more to live on than just

your State Pension

Your employer will enrol you automatically, with people from larger
employers being enrolled first, but you're totally free 10 opt out if

you want to

Want to know more? Read our guide to workplace pensions

You could also take 2 look at the case studies @

Not what you were looking for?

More on pensions

Helo Coclies
© Crown Copyright

Much of e nlormation on iy mebalte & svalable for reuse under the
Opea Government Lence

Bolt by the Goyernment Digilal Servxe
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Department pages - Inside Government

el

Senrch Direcegov [

Home Campaigns

THINK! Road Safety Resources

A range of THINK! road safety matarials is available for the public, for
schools and other groups, and for road safety professionals.

The THINK! Shop

A full range of THINK! leaflets and posters can be
ordered and delivered free of charge to GB and BFPO

addresses.

* Visit the THINK! shop S

THINK! Educational Resources

The THINK! Education Primary and Secondary websites support teachers,
parents and pupils, You can find teaching ideas, curriculum links, activities,
worksheets and more,

Visit the THINK!
Education Secondary
websitarD

Visit the THINK!
Education Early Years and
Primary wabsiterT

Resources for students

Students can see the latest THINK! adverts on each of the campaign pages
of this website.

Further information about campaign development and evaluation is available
in the research ares of the THINK! Road safety professionals website,

» THINK! research&

THINK! for road safety professionals

THINK! works with road safety professionals to
encoursge rosd-users to adopt safer behaviour on our
roads. These professionals include road safety officers,
the police, fire service and armed forces, and driving

S
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Road safety resour

Roa

She map

EEFTFQe

What's new | Press | Ninisters | Cookies |(‘.mlb.l~u

Department for

ransport

Transport topics  ~ Pubiications Consultations Stanstics | Transparency | News | About us Transport agencies B

You are here: DT home > Transport topics > Road safety

Share this:

Kl

il

Road safety

See also...

Driver safety

Road safety research and statisical repons
Road accidents ar statistics

Road Safety Partnesship Grant programms
S¥ategic framework $or road safety

Post legisiatve assessment of the Road Safety

THINK! road safety campaigns

Drink drving
Drug driving
Fatigue

mproving e safety of drivers, Induding young and old
divers and peoplie who drive for work rders

mproving the safely of motorcyclists, Cyclists and horse

Pedestrian safety

Child and teenager road safety

Sealbells
Speed

[ales of the road

Archived data

This wabsite i5 being redeveloped

’ - Older content is avallable throu gh
mproving e safety of pedestrians

Reducing the number of chicren killed or senously

njured in road acodents o DIT web archive

THINK! r
professi

% THINK! resources for road safety professionals T
he FHNR leam wns Ses alvo

Drink and drug driving

- THRRC reqruprces for

Reducing inadents of drink and drug &rvryg :
Working wit/ .
efacive log ST shop b , -

y prefe . °
. L:I'jv' 200G THNE 30vs = :
o THINK! ¢ .

TN Campaign IrAormation

Archived cata

L

THNKC 1020 370ty CIMOIIpNS



Published on partner platforms, not on GOV.UK

CHANNEL 4 | 4SEVEN | FILM4 | MORE4 | E4 | 4MUSIC | 40D | PARALYMPICS SIGN IN | REGISTER | WHY REGISTER? | COOKIES

HOME Go : NEWS Iu APPS

University __
sirectgov

Make your future happen »

CAN I AFFORD UNIVERSITY? WHICH COURSE IS FOR ME? m

Videos

The benefits of higher education

. . B2 G Testimonials
Unless you've been burying your head ostrich-like for the

past few months, you'll be aware that there are changes
being made to the student finance system. It's likely that the
increase in fees from September 2012 has made you
question whether university is for you or whether it might be
more beneficial for you to find a job straight after school.

Here we explore the benefits of having a degree on your CV
and give you the lowdown on student finance to help you

make the decision that's right for you.
For more information, click here

Useful links

eragment calculator For your ultimate guide on 2012/13
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Dedicated campaign website not on GOV.UK

@@Ng & EMAIL @ 82111 080077 6600
Froncly, conicentcl drugn oovice
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ARE YOU WORRIED
‘UNDER THE ABOUT A
m o 8 INFLUENCE'? | FRIEND?

Mativ do ifyo 0o prossure 1o Here s how you can help them out
take drugs

ADVEQ33d

Know what's what This glo
has all the info and the Jaﬂ:;

FRANK NEWS T
HEAR FROM

J ! TALKTO FRANK ON THE BEACH
OTH E RS I's not long 10 go untl T4 on the Beach rocks Weston-Super-Mare on 1st July 2012

Read more
Get both siges of the story

)/ GET READY FOR THIS SUMMER'S FESTIVALS

Fostival $0ason is fast approaching so dig out those wellies, grad your tent and get fully

prepared by finding out the facts about drugs from FRANK
’ Read mor

THE BRAIN

videos on how drugs affect y WHAT IS '‘BENZO FURY'?

and b ,1, . You may have seen ‘Benzo Fury' in the news this week but what is it and what effect can it
have on you?
Read more
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Deciding which digital
tools to use In a

campaign




Campaign activity Guidance and principles for usage

_ _ Must be in line with department’s social media policy
Social Media If Government spend on campaign is greater than 100k
requires Cabinet Office approval

Promote existing GOV.UK page
using a short URL

The user need must be met on GOV.UK

The user need, or needs, is/are met on GOV.UK
Specific imagery or branding approved for digital use

Campaign landing page on GOV.UK

Department pages - Inside Government Must be in line with department’s digital strategy

_ The user need is better addressed off of GOV.UK
Published on partner platforms, not on Digital Leaders sign-off required (via ERG process)
GOV.UK If Government spend on campaign is greater than 100k
i requires Cabinet Office approval

: ; i The user need is better addressed off of GOV.UK
Dedicated campaign website Digital Leaders sign-off required (via ERG process)
not on GOV.UK If quernmer_mt spenq on campaign is greater than 100k
requires Cabinet Office approval
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Approval process for
digital elements of a

campaign




If Government spend on

Campalgn Proposal campaign is greater than 100k

Cabinet Office l

Submitted to Cabinet Office
Marketing & Advertising using
Exemption Request Form (ERF)

l

Proposals reviewed every 3 Government Digital Service
weeks by Cabinet Office

Marketing & Advertising Group

Digital elements of proposal
reviewed by GDS (and
Digital Leaders if required™).

Recommendations made to
Cabinet Office

Minister Cabinet Office . I
approval?
N Y
* Review by digital leaders is
Proposal not approved required for creating a new,

dedicated website

Is a Campaign Landing Page or
short URL required?

N Y Campaign owner to submit
production ready text and Proposal approved.
Proposal approved. images to GDS (Instructions q GDS development

No GDS development. will be provided) required
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If Government spend on
campaign is less than 100k

Campaign Proposal

Submitted by an approved
government requestor at:
https://www.gov.uk/support/internal

Government Digital Service

Digital elements of proposal
reviewed by GDS (and
Digital Leaders if required™).

GDS and Digital Leaders
approval (if required)

N Y
* Review by digital leaders is
Proposal hot approved required for creating a new,
dedicated website

Is a Campaign Landing Page or
short URL required?

N Y Campaign owner to submit
production ready text and Proposal approved.
Proposal approved. images to GDS (Instructions q GDS development

No GDS development. will be provided) required
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Digital elements of a
proposed (over 100k)
campaign should form

part of ERG exemption
bid




Campaign Landing

Page




--*-- GOV.UK Settings Help Feedback

Automatic enrolment
into a workplace pension

4
/,q /A, Find out more

Individuals
/‘ Qu,v h?/w‘?/‘ ! Employers &
5

Workplace pensions — what it means for you

Starting from October 2012, millions of workers will be enrolled
into a workplace pension. Your employer and the government will
also pay into it - making it a hassle-free way of saving while you
earn - and, when you retire, it will give you more to live on than just
your State Pension.

Your employer will enrol you automatically, with people from larger
employers being enrolled first, but you're totally free to opt out if
you want to.

Want to know more? Read our quide to workplace pensions.
You could also take a look at the case studies <,

Not what you were looking for?

More on pensions

State Pension: qualifying and claiming

Additional State Pension
Pension C :
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Specifications

* Promotional URL of the form www.gov.uk/
<campaignname>

e Single department logo - any additional logos
will need to be within main image

e All images and text to be supplied to GDS at
least 3 weeks before the launch date of the
campaign
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Specifications

e Text required

* Title: Appears at the top of the page
* Sub-heading: Appears underneath the image
* Description: Maximum 100 words

Find out more links: No more than 3 links which appear in the Find
Out More box overlaying the image.

Additional links: No more than 3 links which appear underneath
the description. These must not duplicate any of the links in the
Find Out More box.

Note: Links are not restricted to only GOV.UK pages
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Specifications

* Images required

* show position of find out more box... nothing vertically above in
case of extra links

Images to be supplied in .jpg format. A .psd layers file would also
be beneficial

The promo image is required in the following pixel sizes:

* 960 x 300 (No important features can appear further than 655
pixels from the left of this image as space is required for the Find
Out More box)

768 x 566
320 x 236
608 x 341 (for promotion on GOV.UK homepage)
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@22 GOV.UK

Home

Home Home
. . 'tl":g i:iir:spalgn title goes here and can span The campaign title
The campaign title goes here and goes here and can

® span two lines

can span two lines e

960 x 300 Find out more I

Link ®1

S e 768 x 566

The campaign sub-heading goes here Find out more

nk M1
Some description of the campaign goes here, Link#2

o a . Externallink 43 ©
You should use the Government Digital Service € content principles for

guidance.
The campaign sub-

Some more description of the campaign goes here. heading goes here

Find out more

And a final closing description goes here. Link #1 Some description of the
Unk 82 campagn goes here.

« Relevant campaian link #1 Exterssllink 83 © You should use the Govammant
» Relevant campaian link #2 Rigital Service € content
« Externalrelevant campaian link #3 & The campaign sub-heading goes here peinciples for guidance

Some description of the Campagn goes heve Some more description of the
. . n h

You should wse the Goverament Digital Service @ con Campagn goes here

guidance And a final closing description
Some more dencription of the campagn goes here qgees here

And 3 Ninal closing descrigtion goes here * Relevant campaian link #1

* Beisant camaign ink #l

* Belevant camaaign ink $2 ¢ Extemal relevant campeaign
» External relevant campaignink 83 © Unk#1 &

Explore GOV.UK Inside Government

Explore GOV.UK

Dxivins. tacaeced aod Liansd

Berefts Explore GOV.UK
Money and tax Births, deaths, marriages and care lications

Disabled peopie Citizenship and life in the UK Anncuncements : et L
Educalon and loactios Eeoefts
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Promotional navigation




GOV.UK is structured around identifying
and meeting specific user needs — we

should not interrupt or distract users
from achieving their needs.




However, there will be places on
GOV.UK where campaign spaces will be
appropriate, for example, on the home
page, search pages, “golden

pages” (the final page on a transactional
service), etc.

We call this ‘promotional navigation’
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