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GOV.UK is the new 
home for Government 
information and 
services
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GOV.UK will be a key 
piece of government 
owned media and will 
clearly have a role in 
government campaigns
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Digital delivery is not the 
same as GOV.UK 
delivery - the whole 
internet should be our 
canvas

And GDS is not a digital 
marketing hub
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Digital Campaign Toolkit

GDS
Wednesday, 12 December 12



Most campaign 
needs will be met by a 
combination of links to 
GOV.UK, campaign 
landing pages and 
social media. 
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The choice of platform 
should be based on 
evidence that supports 
the approach
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Campaign activity

Social Media

Promote existing GOV.UK page using a short URL

Campaign landing page on GOV.UK

Department pages - Inside Government

Published on partner platforms, not on GOV.UK

Dedicated campaign website not on GOV.UK
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Examples
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GDS

Social Media
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www.gov.uk/homeownership
Promote existing GOV.UK page 
using a short URL
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GDS

Campaign landing page on GOV.UK
www.gov.uk/workplacepensions
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Department pages - Inside Government
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GDS

Published on partner platforms, not on GOV.UK
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GDS

Dedicated campaign website not on GOV.UK
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Deciding which digital 
tools to use in a 
campaign
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Campaign activity Guidance and principles for usage

Social Media
• Must be in line with department’s social media policy
• If Government spend on campaign is greater than 100k 

requires Cabinet Office approval

Promote existing GOV.UK page 
using a short URL • The user need must be met on GOV.UK

Campaign landing page on GOV.UK • The user need, or needs, is/are met on GOV.UK
• Specific imagery or branding approved for digital use

Department pages - Inside Government • Must be in line with department’s digital strategy

Published on partner platforms, not on 
GOV.UK

• The user need is better addressed off of GOV.UK
• Digital Leaders sign-off required (via ERG process)
• If Government spend on campaign is greater than 100k 

requires Cabinet Office approval

Dedicated campaign website 
not on GOV.UK

• The user need is better addressed off of GOV.UK
• Digital Leaders sign-off required (via ERG process)
• If Government spend on campaign is greater than 100k 

requires Cabinet Office approval
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Approval process for 
digital elements of a 
campaign
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Submitted to Cabinet Office 
Marketing & Advertising using 

Exemption Request Form (ERF)

Digital elements of proposal 
reviewed by GDS (and 

Digital Leaders if required*).  
Recommendations made to 

Cabinet Office 

Campaign Proposal

Proposals reviewed every 3 
weeks by Cabinet Office 

Marketing & Advertising Group

Minister Cabinet Office 
approval?

Campaign owner to submit 
production ready text and 

images to GDS  (Instructions 
will be provided)

YN

Is a Campaign Landing Page or 
short URL required?

YN
Proposal approved.

No GDS development.

Proposal not approved

GDS

Government Digital Service

Cabinet Office

Proposal approved.
GDS development 

required

If Government spend on 
campaign is greater than 100k

* Review by digital leaders is 
required for creating a new, 
dedicated website

Wednesday, 12 December 12



Submitted by an approved 
government requestor at: 
https://www.gov.uk/support/internal

Digital elements of proposal 
reviewed by GDS (and 

Digital Leaders if required*). 

Campaign Proposal

Campaign owner to submit 
production ready text and 

images to GDS  (Instructions 
will be provided)

YN

Is a Campaign Landing Page or 
short URL required?

YN
Proposal approved.

No GDS development.

Proposal not approved

GDS

Government Digital Service

Proposal approved.
GDS development 

required

If Government spend on 
campaign is less than 100k

GDS and Digital Leaders 
approval (if required)

* Review by digital leaders is 
required for creating a new, 
dedicated website
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Digital elements of a 
proposed (over 100k) 
campaign should form 
part of ERG exemption 
bid
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Campaign Landing 
Page
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Specifications
• Promotional URL of the form www.gov.uk/
<campaignname>

• Single department logo - any additional logos 
will need to be within main image

• All images and text to be supplied to GDS at 
least 3 weeks before the launch date of the 
campaign
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Specifications
• Text required

• Title:  Appears at the top of the page

• Sub-heading:  Appears underneath the image

• Description:  Maximum 100 words

• Find out more links:  No more than 3 links which appear in the Find 
Out More box overlaying the image.  

• Additional links:  No more than 3 links which appear underneath 
the description.  These must not duplicate any of the links in the 
Find Out More box.

• Note: Links are not restricted to only GOV.UK pages
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Specifications
• Images required

• show position of find out more box... nothing vertically above in 
case of extra links

• Images to be supplied in .jpg format.  A .psd layers file would also 
be beneficial

• The promo image is required in the following pixel sizes:

• 960 x 300  (No important features can appear further than 655 
pixels from the left of this image as space is required for the Find 
Out More box)

• 768 x 566

• 320 x 236

• 608 x 341 (for promotion on GOV.UK homepage)
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Promotional navigation
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GOV.UK is structured around identifying 
and meeting specific user needs – we 
should not interrupt or distract users 
from achieving their needs.  
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However, there will be places on 
GOV.UK where campaign spaces will be 
appropriate, for example, on the home 
page, search pages, “golden 
pages” (the final page on a transactional 
service), etc.  

We call this ‘promotional navigation’
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